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f | My packaging work focuses on product
' | About | recognition, shelf visibility, visual
: _ Oyt | | 5 hierarchy, brand consistency, and clear
J FRe S -3 product-family systems across '
, P 3 retail-facing categories. |
! -#.:' = : - Il "|' . : :
. . . This portfolio includes selected work for l
-t . “ [ am a Designer and Art.Dlrec.tor i Sutimn el RGN el vt _ !
| with 25+ years of experience 1n poultry, snacks, tea, coffee,

advertising, packaging, and logo / identity systems.

branding, retail
communication, and visual

systems.
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Florin Ciocanel

PACKAGING &

BRAND IdCATIT

Brand

DONCAFE"

Product
Professional espresso range
2011
espresso
crema perfetia )
L
[ ] {
Design focus

A professional coffee range ;
designed for horeca and café ) |
environments, with strong brand : _ ' i
visibility and clear

differentiation between
espresso variants.

s

0
-
)

Key points

« Professional coffee
positioning

« Strong vertical brand
presence

« Variant differentiation

« Café / horeca context



Florin Ciocanel

PACKAGING &

BRAND IdCATIT

Brand

DONCAFE"

| espresso
Product | :
roque | professional
Professional espresso
2011

i
Design focus

A single professional espresso
pack presented in a café
context, emphasizing product

presence, serving occasion, and
brand recognition.

L
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Key points
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« Strong pack visibility
« Professional-use context
« Clear product naming

« Coffee-service atmosphere
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PACKAGING &

BRAND IdCATIT

Brand

| C/zocofbivino

Pleasuze from &P

J?/eaven
Product | 'I' { | 5 )
22026331ona1 hot chocolate | *Egéﬁﬂgéﬂﬂgg- i | | [, B .
l \ } ' '1...- ra
L — .ﬂ"'" iy y
‘fp:uqil. f - | 3 y
=
Design focus

A professional hot chocolate
packaging system for horeca
use, built around premium
chocolate cues, clear flavor
distinction, and consistent

branding across multiple pack Se b - _ ChocoDiving)
formats. - o SAN :

Fleavane fooen
I!||E"illl""'|-"|
Key points

 Horeca product positioning
« Premium chocolate cues
« Multi-format consistency

« Clear flavor differentiation
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PAKAGING &
BRAND IdCRTIT

Brand % . —

DONCAFE"

Prafassinnm Use

Product
‘W  Instant

Professional coffee packs
2012

Design focus

A professional coffee packaging
line using a bold red system,
large vertical branding, and
product-specific panels for
fast range recognition.

Key points
Strong brand block

r;aerE-ESi{].'

Red range identity
Clear product variants

Professional shelf impact



Florin Ciocanel

PAKAGING &
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Brand -

| e e
DéNCAFE s h Professional Use

-
, ‘Il Instant -
EEMessa filenan
L Coffee
s " 2 3 -
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Product A = |
Professional coffee range °_ | = S .
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Design focus

A broader professional coffee
range showing how multiple pack
sizes and formats can work
together under one consistent
visual identity.

Key points
« Multi-format range system
« Consistent brand architecture

« Product and size
differentiation

« Retail / horeca visibility
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PAKAGING &
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Brand

MOMENTUL TAU
DSONCAFE'
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Un moment special QMGMENTUL TAU
cere o cafea speciala!l 1 - £

Savureaza Doncafé din Acum

boabe proaspiit mdcinate, G# GO

singura cafea din Romania —
{.""‘:==ﬂ~

DONCAFE"

" 0 cafea din boabe

e 1 inat !
premiata in Germania macinate pe loc

pentru calitate! WP

C -

Product professional eSpresso espresso
filter coffee professiona crema perfetta |

Professional coffee packs | W~ | @

Professional Use

Wl Instant

Acum siin pahar
mare ge 240ml|

Cups to-go
POSM
2012 - 2015 = = =

-

-

. ’ i L _
Design focus R, . L [':;;?{"‘i,
| = : ':.t ..-.' % :+'.. 7 ¥ .“' .'::!:' -*.- ;'-;.ITFT‘I 1:--"_ ; {;.El- i

Uhein

A broader coffee communication
system extending from packaging
into cups, capsules, retail {<eq = _
materials, and promotional g N9 Vio I\ i £ AEN O D S & E t
touchpoints. : = s 11 : el 2l SR -

Il > G af
. o
" . Have Fun

| 1 * SUMMER !

3

Key points

« Packaging and POSM continuity
 Multi-touchpoint brand system
« Café and retail applications

« Consistent visual language
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PAKAGING &
BRAND IdCATIT

Product

Premium tea bags
2017

Design focus

A premium tea-box range using
clean white space,
ingredient-led visuals, and
color-coded variants to create
a calm and recognizable shelf
system.

Key points

 Premium white-space system
 Ingredient-led visual cues

« Clear flavor differentiation

« Consistent range architecture

"ﬂ-...‘.:..*_l-— - . — = -
PREMIUM TEA ENHANCED WITH FRUIT BITS

Cranberry
Mint

_;___:_-;——-—;'*—

—

"“"— e L
. PREMIUM TEAS ENHANCED WITH LEAVES

PREMIUM TEAS ENHANCED WITH LEAVES AND FRUIT BITS

HERBAL INFUSION
|
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Florin Ciocanel

PAKAGING &
BRAND IdCATIT

Brand

/
1’;

13les

Product

Premium loose leaf tea
2010

Design focus

A loose-leaf tea range using
dark pouch packaging and
colored label panels to balance
premium presentation with clear
flavor navigation.

Key points
Premium dark-pack expression
Color-coded variants
Clear product-label hierarchy

Consistent pouch system
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PAKAGING &
BRAND IdCATIT

13les

T U TEA

L

S AMEN TIA

PrOduCt ’ 1’:.::' e i I r} i I . -. l HI'-I-“'I
Premium loose leaf tea _ | Toles _ |
Summer collection

Branded crockery
2015

Design focus

A seasonal tea presentation
extended across packaging and
branded accessories, creating a
more complete brand experience
beyond the pack.

Key points
« Seasonal range expression

« Packaging and accessory
system

« Soft color differentiation

« Brand experience extension
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PAKAGING &
BRAND IdCATIT

Product

Premium tea bags
2013

Design focus

A tea-bag range designed for
clear flavor navigation across
multiple SKUs, supported by a
consistent box structure and
individual sachet system.

Key points

« Multi-SKU range consistency
« Clear flavor color coding

« Box and sachet continuity

« Premium tea presentation




Florin Ciocanel

PAKAGING &
BRAND IdCATIT

Product

Tea bags
Lower range
2013

Design focus

A more accessible tea range
using simpler packaging, clear
product naming, and consistent
visual rules across boxes and
individual sachets.

Key points

 Accessible range structure
« Clear flavor naming

« Consistent sachet design

« Simple shelf navigation
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PAKAGING &
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PROSPETIMEA NATURI[

])|{(,)|T)L,‘5[ LACTAT E
4
* A *

Product

Sour cream range,
Greek-style yoghurt range
2025

Design focus

A dairy packaging system built
around fast brand recognition,
clear product differentiation,
and a consistent family look
across multiple formats.

Key points
« Product-family consistency

« Clear dairy-category
hierarchy

« Shelf-readable brand presence

* Freshness and appetite appeal
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PAKAGING &
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PROSPETIMEA NATURy

pRODUSE LACTATE
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Product

Greek-style yoghurt range
2025

Design focus

A focused yoghurt range using a
clean white-and-blue visual
system to support freshness,
simplicity, and fast product
recognition.

Key points

« Consistent pack architecture
« Fresh dairy cues

« Clear product naming

« Strong front-facing shelf
readability
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PROSPETIMEA NATUR”
pRODUSE LACTATE
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Product e el AL BT Cascaval RU
Cheese range
2025
Design focus
A wider cheese packaging range - | = eﬂé’ﬂﬂl’ﬂ' —
designed to keep the brand - : —— _hfﬁﬂﬁgfizi?- ;k;' O o -
visible while adapting to n : Tl Potiivit pentru cenavisiersiplorourt T
different cheese types, pack ' S o ——==ca
shapes, and label formats. ' ' _ .
Key points _ ' — > o i

g
* Flexible range system

 Product-type differentiation
« Traditional dairy cues

« Clear information hierarchy
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PAKAGING &
BRAND IdCATIT

PROSPETIMEA NATURYy

pRODUSE LACTATE
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Product

Cascaval Poiana
2025

Design focus

A single-product cheese pack b - -~ e
with a clear front label, |

strong product name, and
traditional landscape cues to
support natural dairy
positioning.

visuri siplatouri

g

-
enfru Seliu

Potrivilp

—C—

———

Key points

« Strong product-name
visibility

« Traditional visual cues

« Compact label hierarchy
« Retail-ready front panel




Florin Ciocanel

PAKAGiNG £
BRAND IdCATIT

PRODUSE LACTATE
X3

P it] w b | Ol

L

A fresh milk carton range built
around clean dairy cues, strong
product naming, and clear
fat-percentage differentiation
across variants.

S —

La

THITF
Product Iilll
1l
Milk carton rangea %ih i,
2026 Lh'"i
il
i
Higi
. i i[!!l l
Design focus i) ]lll
Ftir
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Key points

« Fresh dairy cues

S E— =
— ——

ple

« Clear variant distinction  35%/grasime/
art - .ﬂﬂ.—

et

« Strong product-name
visibility

« Carton-ready artwork system
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PAKAGING &
BRAND IdCATIT

PROSPETIMEA NATUR
PRODUSE LACTATE
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Product

Yoghurt range
2025

Design focus

A drinkable dairy range using
color-coded variants and a
consistent bottle structure to
help customers distinguish
products quickly.

Key points
« Variant color coding

« Consistent bottle identity

« Clear product naming

« Shelf-friendly range logic



Florin Ciocanel

PAKAGING &
BRAND IdCATIT

Product

Chicken casserole range
2025

Design focus

A poultry packaging system
using green natural cues,
visible product areas, and a
consistent label structure
across trays and whole-chicken
formats.

Key points

 Fresh poultry positioning
« Natural visual cues

« Consistent label placement

« Clear product visibility
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PAKAGING &
BRAND IdCATIT

Ry AT -l

Product { AR (o Ei?

Corn-fed chicken casserole
2025

Design focus

A poultry pack variant using
corn-related visual cues to
clearly separate the product
line while keeping the main
Gustavi identity consistent.

Key points

« Variant-specific visual cue
 Clear product differentiation
« Consistent brand identity

« Strong front-pack readability




Florin Ciocanel

PAKAGING &
BRAND IdCATIT

Product

Tomato paste range
2025

Design focus

A preserved-food packaging
range designed around strong
red category cues, product
visibility, and clear
differentiation between
tomato-based products.

* pDINIlUE;}II
TE
h RQASE)[_’;#{'

T EAGirersSEEBETe A

"r -

Key points

« Strong category recognition
« Consistent brand block

« Clear product naming

« Appetite-led tomato imagery
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PAKAGING &
BRAND IdCRTIT

Brand

Product

Canned vegetables range
2025

Design focus

A vegetable preserve range
using direct product imagery
and color-coded labels to
separate varieties while
keeping a consistent brand
presence.

Key points

 Clear variety differentiation
« Strong product visibility

« Consistent jar-label system

« Shelf-readable information
hierarchy
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Florin Ciocanel

PAKAGING &
BRAND IdCATIT

Product

Sauces range
Mustard, Mayonnaise
2025

Design focus

A
A sauce packaging range built
around direct product | + |20 R\
recognition, compact label ) /AN N
structure, and clear =l
distinction across jars and
squeeze bottles.

"

IUTE

Key points

- Fast sauce-type recognition
« Consistent brand placement
« Clear product naming

- Flexible system across
formats
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PAKAGING &
BRAND IdCATIT

Product

Pickles range 2 ol . _'r . _ . 
2025 Phaea : W e ) MURATURI
| d\ ) Il A RS o RTINS ﬁh‘_%ORTAT.'E

. IN SARAMURA /

- ®oman ' J e v 1 o e — = - " . -q.t_'_—_ ____..--"”
Design focus : . & O =8 o~

A pickles range using strong
product photography,
traditional food cues, and
clear label hierarchy to
separate varieties within one
visual system.

Key points
 Product-led visual identity
 Clear variety differentiation

« Consistent jar-label
structure

« Traditional appetite appeal
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PAKAGING &
BRAND IdCATIT

Product

Vinegar range
2025

Design focus

A vinegar packaging range
designed for simple recognition
across bottle sizes and product
types, with clear label
hierarchy and brand
consistency.

Key points

« Consistent bottle-label
system

« Clear product naming
« Size and variant clarity

« Practical retail readability
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PAKAGING &
BRAND IdCATIT
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Product .

pPolonezi
Cremwurst range cu pore
2025 —
Design focus

ARTIZAL

- — "-']"'l.r-ﬂ-rhur *::'.P.w'!--mm-r.l-.l'v S S

A meat-product packaging range
using traditional visual cues,

a consistent brand area, and 3 e I L - ‘o F =T
clear product naming across (..-I‘['..'“\"l." $ll ' - ('I envui -‘}ll
multiple variants. e . cu piept de pui g { l.l pore

Key points

« Traditional brand expression
« Consistent pack structure

« Clear variant naming

 Appetite and usage cues



Florin Ciocanel

PAKAGING &
BRAND IdCRTIT

¢(M)s

[N P2

6, e
ARTIZAL

" Mezeluri Romanesti PREMIUM

Product

Sausages range
2025 - 2026

Design focus 3N : '-

=
A sausage packaging range \ Cﬁrnati
| y

designed to keep the brand

visible while allowing the . = :[)' = =
v 1 Picant

3 '
| Carnati

product itself to remain the _
main visual driver. ¥/ E;l]l}(llﬁi()l'i
Key points
« Product visibility 3[}{}g
« Strong vertical label system
« Clear product naming R
« Consistent brand treatment _%"f-
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=
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PAKAGING &
BRAND IdCRTIT

ARTIZAL

" Mezeluri Romanesti PREMIUM

Product

Mici / fresh meat casserole
2026

Design focus

A fresh meat pack combining
product visibility with a front
label that supports brand
recognition, product clarity,
and traditional serving cues.

Key points

Product-first presentation

Clear front-label hierarchy

Traditional food cues

Retail-ready casserole format
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PAKAGiNG £
BRAND IdCATIT

Product

Nuts paper bag range
2025

: inte M Porumb Copi Sl
Miez-.Seminy e et sdral Aurii_ Micseuuca
de dovleac 0 e e Jjumatapi

Design focus O . Ao SAReN - B T e Nl v S Bl [ & LEN e 18 e 500
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Attt

i W e e
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A nuts and snack packaging e n - 8 — ——— = ' wad ! f,i}ﬂ+
range using kraft paper 3 e EEscT o : a4 : ] i A TN R
texture, color-coded labels, ' ' e g = = :
and clear product windows to
support naturalness and product

variety.

Key points

 Natural kraft-pack expression
« Clear product visibility

« Variant color coding

« Consistent snack-range system
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Product

Nuts plastic can range
2025
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Design focus G e e 1008 €. y N \CEE 1008¢ e e N

A transparent-can packaging
range designed to highlight the
product while keeping label
structure, brand presence, and
variant recognition consistent.

Key points

« Strong product visibility

« Consistent lid-label system
 Clear variant differentiation

« Practical shelf display
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PAKAGING &
BRAND IdCATIT

Product

Meat retail range
2023 - 2024

Design focus

A meat retail range using
consistent brand placement,
traditional packaging cues, and
clear product presentation
across multiple formats.

Key points

- Retail meat-range system

« Clear product visibility

« Consistent brand placement

« Traditional category cues
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Selected Logo &
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A selection of logo marks
and identity directions ‘Eﬁ-ﬂ'
pROSPETIMEA NAT( Ry
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r0 Florin Ciocanel

Designer / Art Director

PACKAGING

&
DRAND Id¢NRTITY DE¢siGR

Senior visual communication for
retail-facing brands, packaging systems,
and commercial design.
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Selected work 2010 - 2026

Email: fciocanel@gmail.com f:
LinkedIn: www.linkedin.com/in/florin-ciocanel
Portfolio: https://florin-ciocanel-portfolio.pages.dev
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