
B2B Digital Experience & Communication System
Website structure, solution communication, social media assets, 

and campaign touchpoints for a logistics technology provider

Case Study · Original website and digital communication system, 2019–2022
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Project Overview2

Plintech needed a clearer digital 
presence to explain complex 
B2B logistics technologies. 
The project objective was to create a clearer and more coherent 
digital communication system across the website, social media, 
Google Ads, and campaign materials.

The work covered key messages, company and solution visuals, 
social media profile assets, ad texts, website lift-up, homepage 
reorganization, and rewritten presentations for two focus solutions.

My contribution
I designed the visual materials and website presentation system, including homepage structure, page 
layouts, visual hierarchy, solution blocks, navigation logic, backlinks and crosslinks, social media 
assets, and campaign communication materials.
The main client service and strategy planning were led by my partner. I contributed to creative and 
communication brainstorming and translated the direction into the final visual and digital system.
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The communication system needed to:
 clarify what Plintech does;
 prioritize the most important solutions;
 explain business benefits before technical details;
 create trust through partners, client references, and case-study paths;
 guide users from awareness to inquiry;
 keep the experience consistent across website, social media, and ads.

Business Challenge

Making complex B2B logistics 
technology understandable
Plintech had a complex B2B offer across consultancy, software, 
hardware, products, services, and industry-specific solutions. The 
challenge was to make this offer easier to understand for business 
users while preserving the credibility of a technical provider.

3
Complex offer

Consultancy  Software  Hardware 
Products  Services  Labelling  Voice 

WMS  Industries

Design challenge
Prioritize  Humanize  Structure

 Build trust  Guide to inquiry

Clear user path
Understand 

Explore 

� Evaluate �

Trust

Contact








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B2B decision-makers needed fast understanding, 
practical relevance, and credible proof.

Audience and Decision Context4

INDUSTRIES
 Retail

 Logistics

 Fashion

 Food & beverages

 Automotive

USER NEEDS
 Understand fast

 See relevance

 Trust provider

 Request contact

DECISION ROLES
 Management

 IT

 Finance

 Production

 Operations

 Purchasing
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Digital Experience Problem

The digital experience had to 
support different entry points 
and user needs.
 Too much information without enough hierarchy
 Solutions needed prioritization
 Content needed more human, benefit-led framing
 Trust signals had to be visible
 Website, ads, and social needed one system

5
User-side journey: multiple entry points

Google Ads
Social media

Direct visit
Product search
Event / referral

Website experience must answer:
What is this? Is it relevant? Can I trust it? What next?

Clear decision path
Understand 

Explore 

� Evaluate �

Trust

Contact








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A connected message system across company, solution, 
channel and conversion levels.

Communication System / Message Architecture6

Company
umbrella

Solution
messages

Channel
messages

Conversion
/ CTA

The goal: simple enough for fast understanding, credible enough for B2B decisions, 
and flexible across web, ads, and social media
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Information Architecture / Website Structure7

Consultancy, complete solutions, products, services, company information, and contact paths 
were organized into a navigable B2B structure.

Consultancy
Overview

Business analysis

Process Optimization

IT Strategy

Implementation Support

HOMEPAGE

CONTACT / INQUIRY

Complete solutions
Overview

Solution Areas

Industry Solutions

Case Studies

Benefits

Services
Integration

Customization

Training

Support

Maintenance

Company
About Us

Mission & Vision

Partners

Careers

News & Events

Contact
Contact Form

Request Demo

Consultation

Locations

Products
Labelling Solutions

Voice Solutions

WMS Solutions

Hardware

Software

Retail Logistics &
transport Manufacturing Food &

Beverages Automotive Fashion Others

FOCUS SOLUTIONS

Labelling

Case Studies Partners Resources News & Insights Videos & Demos

Voice WMS

FOCUS SOLUTIONS

SUPPORTING CONTENT
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Non-linear B2B exploration without dead ends.

Navigation, Backlinks & Crosslinks8

Industry need   Relevant solution   Supporting product/service   Proof   Contact.

Industry
need

Solution
pages

Products
/ services

Proof /
case studies

Contact /
inquiry
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Homepage as Digital Experience Hub

The homepage functioned 
as the main digital hub of 
the experience.
It connected sector-specific messaging, solution 
discovery, trust proof, process explanation, and lead 
generation into one long-form B2B decision path.
 Navigation
 Sector-specific hero messages
 Solution blocks
 Partner proof
 Process explanation
 Services
 Client references
 Lead form

9
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Solution Page System

A repeatable page structure for 
explaining complex B2B 
solutions.
 Problem / business need
 Solution explanation
 Benefits and use cases
 Related products or services
 Partner and technology proof
 Contact / inquiry path

10
Selected examples from a wider solution-page system.

WMS / operational systemProduct + solution path

Retail / solution overview
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RFID & WMS Solution Pages

Operational systems explained 
through workflow, accuracy, 
integration, and business value.
 What RFID and WMS solutions do
 Operational problems it solves
 Accuracy, productivity, and process control
 Integration with business systems
 Products, use cases, and applications
 Contact / request information path

11

Selected pages showing solution 
explanation, product context, use cases, 
and inquiry paths

RFID Solutions

xTrack WMS Solutions
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Voice Solution Page

Voice technology explained 
through practical logistics value.
A dedicated page structured to show how voice-guided workflows 
support warehouse and logistics operations through speed, 
accuracy, hands-free execution, and better process control.
 
 Hands-free logistics work
 Fewer human errors
 Faster task execution
 Better process control
 Reduced training time
 Video / demo / CTA

Problem  Workflow  Benefits  Devices  Use cases  CTA

12

Full Voice solution page showing explanation, 
devices, workflow visuals, use cases, partner 
references, and inquiry path.
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Social Media & Campaign Touchpoints

A multi-channel content system 
built across social media, 
articles, infographics, campaign 
visuals, and outdoor materials.
 300+ Facebook posts, article-based materials,
 infographics, and campaign assets
 LinkedIn and Facebook profile assets
 Branded post templates and campaign visuals
 Infographics, articles, and external website content
 Outdoor and event-related communication materials
 Solution-focused content driving users back to the website

13

Selected examples from a larger 2019–2022 communication system.
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Customer Journey Supported by the System14

Touchpoints mapped to B2B journey stages.

Awareness
Social
Ads
Events

Awareness  Discovery  Evaluation  Trust validation  Inquiry.

Evaluation
Solution
pages

Trust 
validation

Partners
Proof

Inquiry
Contact
Demo

Discovery
Homepage
Solutions
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Results, Reflection & Modern CX Extension15

A bridge between senior visual 
communication and Digital 
Experience / CX work.
 Structured a complex B2B technology offer

 Created a coherent digital communication system

 Connected website, social media, articles, ads, and inquiry paths

 Supported awareness, discovery, evaluation, trust, and contact

 Translated technical content into clearer customer-facing
 communication

What I would add today Personas by decision role Customer journey mapping Figma prototypes
 Analytics / heatmaps

 CTA and message testing AI-assisted structure and copy testing
 CRM / marketing automation follow-up flows

+

Website
Homepage &

solution pages

Social 
Media
Posts & 

campaigns

Articles
Content &
industry 
insights

Campaigns
Ads, visuals

& promotions




